COMPANY PROFILE VIDEO SCRIPT & STORYBOARD TEMPLATE
[Company Profile Video Title]
	Item
	Details

	Company
	[Company name]

	Purpose of the video
	[For example: introducing the company to prospective partners on the website and in tender presentations]

	Main audience
	[Who will watch it and where]

	Target length
	[For example: 2 minutes, plus a 60-second short version]

	Ratio and language
	[16:9 / 9:16], [Indonesian / English], subtitles [yes / no]

	Document version
	[Draft 1, date]

	Approved by
	[Name, job title]


Template from popout.id. Replace all text in [square brackets]. Fill in the script first, then build the storyboard from the approved script.
1. Key message
Write one sentence viewers should remember when the video ends, then three supporting points:
1. Key message: [one sentence]
1. Point 1: [for example: history and experience]
1. Point 2: [for example: main products or services]
1. Point 3: [for example: proof, such as projects, certifications or clients]
1. Call to action at the end: [for example: visit the website, contact the sales team]
2. Script
One row per scene. The visual column describes what is seen, the audio column what is heard. Allow about 130 to 150 words of narration per minute.
	No.
	Visual (what is seen)
	Narration / dialogue (what is heard)
	On-screen text and graphics
	Duration

	1
	
	
	
	

	2
	
	
	
	

	3
	
	
	
	

	4
	
	
	
	

	5
	
	
	
	

	6
	
	
	
	

	7
	
	
	
	

	8
	
	
	
	


Total duration: [add up the duration column]   |   Narration word count: [count]
3. Storyboard
One box per shot. A rough sketch, a reference photo or a screenshot is enough.
	No.
	Sketch / reference photo
	Shot type and camera move
	Location, talent, props
	Audio, graphics and transition notes

	1
	
	
	
	

	2
	
	
	
	

	3
	
	
	
	

	4
	
	
	
	

	5
	
	
	
	

	6
	
	
	
	


Common shot types: wide shot, medium shot, close-up, aerial (drone), screen recording, motion graphics. Camera moves: static, pan, tilt, dolly, gimbal following the subject.
4. Worked example (2-minute company profile)
The example below is an illustration for a fictional company. Delete this section once you have written your own script.
	No.
	Visual (what is seen)
	Narration / dialogue (what is heard)
	On-screen text and graphics
	Duration

	1
	Aerial shot of the factory in the morning, camera moving towards the gate
	"Every day, [number] of our products are shipped to [region]."
	Company logo appears in the centre of the screen
	0:00–0:08

	2
	Archive photo of the first office, changing to today's office
	"Founded in [year], we started with [short story]."
	Large year in the bottom left corner
	0:08–0:25

	3
	Production line, close-ups of an operator's hands and finished products
	"Today we make [main product] for [market]."
	Product name and production capacity
	0:25–0:50

	4
	Interview with the director in an office, medium shot
	"[Director's quote on the company's vision, 2–3 sentences]"
	Name and job title of the speaker
	0:50–1:15

	5
	Team in the field, meetings and customer service
	"Behind every [product/project] are [number] people who [company value]."
	Three company values appear in turn
	1:15–1:40

	6
	Map of offices and projects, then the logo
	"[Call to action: visit the website or contact us]."
	Website address and contact details
	1:40–2:00


For a 2-minute video, the full narration is about 260 to 300 words.
5. Pre-shoot checklist
1. The key message appears in the first 20 seconds
1. The total script length matches the target
1. Every scene has a visual that can be filmed or made (footage, photos or graphics)
1. Names, job titles, figures and spelling have been checked by the company
1. Locations, schedule and filming permission are approved
1. Existing footage and photos to be reused have been collected
1. The script and storyboard are approved by [approver's name]
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